What's happening
in the news this week?

Let’s have a look at this week's poster! Gth - 12th July 2026
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This week's story looks at events related to ... |

S Antarctica
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What makes something popular? |

Squishy dumpling toys have become
popular with many children in recent
months. Videos showing people squeezing,
collecting, and opening the toys have helped
them spread quickly online. As more people
have bought these types of toys, Trading
Standards officers have been called in to
carry out safety checks on some of the
products being sold in shops and online.

Learn more about this week's story here.
Watch this week's useful video Here.
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http://www.bbc.com/news/articles/czj89nlgz3vo
http://www.bbc.com/news/videos/cddle067j0mo

Do you have an emotional response you would like to share?

sad

despondent
disconsolate
dismal
doleful
downhearted
forlorn
gloomy
melancholic
miserable
woeful
wretched

guilty

ashamed
compunctious
contrite
culpable
penitent
responsible
rueful

angry
aggrieved
annoyed
discontented
disgruntled
distressed
exasperated
frustrated
indignant
offended
outraged
resentful
vexed

jealous

bitter
covetous
desirous
envious
envying
resentful
wary

happy

beaming
buoyant
cheery
contented
delighted
enraptured
gleeful
glowing
joyful

thankful

appreciative
grateful
gratified
indebted
obliged
relieved

confused

addled
baffled
bemused
bewildered
disorientated
indistinct
muddled
mystified
perplexed
puzzled

shocked

astonished
astounded
disconcerted
distressed
dumbfounded
horrified
staggered
startled
stunned
surprised

excited

animated
elevated
enlivened
enthusiastic
exhilarated
exuberant
thrilled

disgusted

affronted
appalled
horrified
repelled
repulsed
revolted
sickened

worried

agitated
anxious
apprehensive
concerned
disquieted
distraught
distressed
disturbed
fretful
perturbed
troubled
uneasy

inspired
activated
encouraged
exhilarated
galvanised

influenced
motivated

overwhelmed

engulfed
inundated
overburdened
overloaded
saturated
submerged
swamped

embarrassed

ashamed
awkward
chagrined
demeaned
discomposed
humiliated
self-conscious
uncomfortable
uneasy
unsettled

afraid

alarmed
apprehensive
daunted
fearful
frantic
horrified
petrified
terrified

interested

absorbed
captivated
curious
engaged
enthralled
fascinated
gripped
intrigued
riveted
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Questions

> Think about this week’s story and share
any initial thoughts or viewpoints.

> What does the word ‘popular’ mean to you?

> Why do you think squishy dumpling toys
have become so popular?

> Who or what helps decide what becomes
popular?

& Picture News 2026




Why do people often want things just
because their friends or lots of other
people have them?

Using the recent craze of squishy
dumpling toys as an example, how
much does social media influence
what becomes popular?

Does the popularity of a trending toy
make people overlook potential safety
risks? If so, why?

Why do some trends become popular
very quickly, but then disappear just as
fast? What does this tell us about the
nature of popularity?




Vital statistics

According to Circana, toy sales
grew by 6% in 2025, helping the
toy industry bounce back after a
reported tough few years. This

boost was driven by ‘kidults’ -
teenagers and people aged 12 and
over - who are buying more toys
and games, often because of
trends they see on social media.

Have you ever bought an item
after seeing it on social media?
What made you want to buy it?

@ Picture News 2026




Consumer champion Which?
notes the demand for rare
collectibles has sparked a
thriving resale market. £6
dumpling squishies are
currently selling for over £20
on some resale platforms.

Would you pay more for
something just because it's
popular? Why?

Your order
has been placed
successfully
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What others think

Read through and discuss the meaning of the
two quotes below.

“A market is never saturated with a good
product, but it is very quickly saturated with a
bad one.” Henry Ford, founder of the Ford
Motor Company.

“Some consumers buy products not because
they are ‘better’ in any way, but simply
because they are popular. What they're buying
is not just a product but also a piece of
popularity itself.” Derek Thompson, journalist
and author.

Do you agree with these quotes? Why?

), l' \W © Picture News 2026
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> Should people follow what is
popular, or should they make
their own choices? Why?

> Is it possible for something to
become too popular? If so,
what problems might this
cause?

—

—
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Reflection

Popularity can help ideas and
toys spread quickly, but it is
our own experiences and
preferences that help us
decide what we enjoy.



Media Literacy

| know that not everything

Analyse

u Warning after counte { )__\
| see or hear is true. iy oyt |
b Explanation: Let's think about whether | U! ,f |
)_» everything we see, hear, or read is true, S
( and how we can check if information is ~ _ Research |
J L trustworthy before we believe it. ) "

| ) S
5 = ST
(

* Should we trust everything we see, Read the news story about squishy dumpling toys.
hear or read in adverts? Why? One side of the room is labelled ‘I trust this’ and the other side is labelled ‘I need
* Why might some adverts be more evidence'.
misleading or not fully true? Read each statement and decide where you should stand:
» Why is it important to check » An advert says the toy is safe.
information before we believe it? » Avideo online says the toy is genuine.
« What clues can help us decide if * Trading Standards have tested the toy and said it is safe.
information is trustworthy? *  Lots of people are buying them.

Think about: Should we believe something just because we see it online or
because lots of people are buying a product? Why? What can we do to check
what we read, see or hear?
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Individual

I REd“y Do Hqtterl Liberty Democracy and Tolerance

Mutual Respect

Which British value do you think this week's story highlights?

The story highlights People have the
Rule of Law because freedom to buy the
safety officers use toys they choose and
official rules and the right to know the
laws to protect potential risks. This
people and make is part of our
sure shops are selling Individual Liberty.

things that are safe.

Do you agree with either person, or think something different?

© Picture News 2026



Which protected characteristic do you
think this week's story highlights?

No matter a person’s
, everyone should
have the freedom to
play with any toy
they choose.

Share your thoughts. Do you agree?

Disability

~

5

Pregnancy
and Maternity

Sexual Age
Orientation

Marriage
Gender and Civil
Reassignment | | Partnership

&

Religion
or Belief
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UN Rights

of the Child

Adults must always do what
is best for children. Trading
Standards officers are
checking squishy dumpling
toys to make sure they are
safe, helping to protect
children and support their
right to be safe and healthy.




Cross Curricular Links

i,
t Politics J t PSHE J LPsychology ’;

This week'’s story explores the impact of trends on society.
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 Picture News Carcors Comnection (2
Who Does This Work?

Did you know?

/ Job of the Week

: Trading Standards Officer

A Trading Standards officer protects consumers and supports businesses by
investigating illegal trading practices, enforcing fair trading laws, and
ensuring that products on the market are safe, genuine, and accurately
labelled. If rules are broken, they can investigate and take traders to court.

) Pathways Into Skills

—

This Career Needed / Discussion

* An undergraduate degree is useful but * Persistence and determination. - Prom t
not required. * Attention to detail. p

* Entry via Level 4 or Level 6 trading * Strong communication. How might social media
standards apprenticeships. * Logical thinking. trends make Trading

+ Startinroles like assistant enforcement * Calm under pressure. Standards officers’ jobs
officer. * Legal knowledge. more challenging?

* Training and qualifications via the * Open to feedback.
Chartered Trading Standards Institute. * T skills.
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1 Ty This week’'s news story
= A S http://www.bbc.com/news/articles/czj89nlgz3vo
= 0 <P b This week’s useful video

http://www.bbc.com/news/videos/cddle067j0mo

In the news this week

quishy dumpling toys have become popular with

many children in recent months. Videos showing

people squeezing, collecting, and opening the toys have
helped them spread quickly online. As more people have
bought these types of toys, Trading Standards officers have
been called into carry out safety checks on some of the
products being sold in shops and online.

Notes
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Share your thoughts and read the opinions of others www.picture-news.co. uk/discuss
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What makes something popular? Further
questions for

Questions

e -
> Think about this week's story and share any initial thoughts or viewpoints. What does the word ‘popular’ mean to you? dlscu SSIO"
Why do you think squishy dumpling toys have become so popular? Who or what helps decide what becomes popular?

> Should people follow what s
popular, or should they make their
own choices? Why?

> Why do people often want things just because their friends or lots of other people have them? Using the recent craze of
squishy dumpling toys as an example, how much does social media influence what becomes popular? Does the
popularity of a trending toy make people overlook potential safety risks? If so, why? Why do some trends become

popular very quickly but then disappear just as fast? What does this tell us about the nature of popularity? » Isit possible for something to

. o become too popular? If so, what
Vital statistics problems might this cause?
According to Circana, toy sales grew by 6% in 2025, helping the toy industry bounce back aftera reported tough few
years. This boost was driven by kidults' - teenagers and people aged 12 and over - who are buying more toys and
games, often because of trends they see on social media. Have you ever bought an item after seeing it on social
media? What made you want to buy it?

Consumer champion Which? notes the demand for rare collectibles has sparked a thriving resale market. £6 dumpling
squishies are currently selling for over £20 on some resale platforms. Would you pay more for something just because
it's popular? Why?

What others think

Read through and discuss the meaning of the two quotes below.

o -
“A market is never saturated with a good product, but itis very quickly saturated with a bad one. "Henry Ford, founder ’ L' Ste n
of the Ford Motor Company.
“Some consumers buy products not because they are ‘better” in any way, but simply because they are popular. What Q T h | n k

they're buying is not justa product, but also a piece of popularity itself.” Derek Thompson, joumalist and author.

Do you agree with these quotes? Why?

< Share

Share your thoughts and read the opinions of others www.picture-news.co. uk/discuss
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Additional Activities

Cross Curricular Link Activity

Think about: What does it mean when something ‘goes viral'? Why do
people share toys, videos, or trends on social media? What makes a toy
popular online?

In groups, pupils should create a toy brand with the aim of it going viral
which includes:

*  Abrand name.

*  Toy design (what it looks like and how it works).

*  Target audience (who would want it and why?).

»  Slogan (a short and memorable phrase).

»  Afirstviral postidea (what would be posted online?).

Invite groups to present their toy brand to the class explaining why it
would go viral.

Think about: Should companies deliberately try and make products go
viral? Why? Is popularity a sign of quality? What are some advantages and
disadvantages of trends spreading quickly online?

:, Listen Q Think Share

Share your thoughts and read the opinions of others

Careers Connection Activity

Split the class into small groups. Each group becomes a team of Trading
Standards officers. Their job is to investigate different business scenarios
and decide what action should be taken.

Display the following scenarios on the whiteboard:

A shop sells a toy without a safety mark (no UKCA/CE).

An online advert says '50% OFF!" but the price has remained the same as
before.

A market stall sells ‘designer’ trainers for £10.

A phone seller refuses refunds for a faulty item after 2 days.

A cafe gives customers less drink than stated on the menu.

For each scenario discuss within groups:

* |s this fair, unsafe, orillegal?

» What would a Trading Standards officer do (e.q., investigate, warn, fine,
remove products, take legal action)?

* What could happen to the business if this continues?

Think about: Why do you think Trading Standards laws exist? What would
happen if they didn't? Can you think of any real-life examples where you've
seen similar issues (for example, in shops, adverts, or online)? What
happened? Was it dealt with fairly?

:, Listen QThink <, Share

www.picture-news.co. uk/discuss

@ Picture News 2026


http://www.picture-news.co.uk/discuss
http://www.facebook.com/picturenewsprimary
http://www.instagram.com/picturenewsprimary/
https://x.com/HelpPicture
mailto:help@picture-news.co.uk?subject=This%20week's%20news

	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22

